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STUDY TRACK
Semester 1 Semester 2
Economics COR 6 | Microeconomics COR |6
Introduction to Business Economics COR 6 | Statistics COR |6
Mathematics COR 6 Marketing Management COR |6
Introduction to Marketing COR 6 IT tools for Communication COR |6
Image Theory COR 6 The structure of Advertising and PR COR |6
Spanish language in Communication COR 6 | Communication Theory COR |6
Semester 3 Semester 4
Evolution of Advertising Forms and Processes | COM 6 COEIE SO mERiem DEST Er Sl 6
management

Evolution of PR Forms and Processes COM 6 Institutional Corporate Image COM 6
Strateglc_PIa_nmng and Management in COM 6 Marketing and Account Management COM 6
Communication

Media Planning and Support COM 6 Sergg:]lc, Multimedia and Commercial COM 6
Scientific Research in Communication COM 6 |Business Communication Systems | COM 6
Advanced Statistics COM 6 éna_lyss Tools for the Economic COM 6

nvironment
M.1.M.
ADVERTISING

CORE. Core courses. COM. Compulsory. ELE. Elective. FDP. Final Degree Project
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